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Methodology

● Monthly tracking survey

● Representative sample of adult American 

travelers in each of four U.S. regions  

● Tracks traveler sentiment to generate insights 

into domestic travel trends

● Survey collected: July 16 – 25 

● 4,000+ fully completed surveys collected each 

wave

● Confidence interval of +/ - 1.55%

● Data is weighted to reflect the actual 

population of each region

United States Census Regions



Americans’ Current 
Travel Sentiment



Financial optimism eases, but caution and improving 
expectations coexist

Better off than a year 
ago

34.0%
Down from 35.6% last 
month and 35.9% in 
July 2025

Expect to be better off 
in a year

46.1%
Flat vs 46.4% last 
month, below 48.6% a 
year ago

Expect a recession 
within 6 months

43.8%
Eased for a second 
month, from 45.0% 
and 46.3%

Being careful with 
money

50.6%
Up from 49.1% last 
month and 47.2% a 
year ago

Better off than a year ago, by segment Watching spending on recession concerns, by 
income

Under $49K 59.5%

All travelers 50.6%

$200K or more 37.8%

Gen Z 50.8%

Parents, school - age kids 48.5%

Gen X 27.3%

Baby Boomers 24.3%
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9.0%        

25.3%        

38.0%        

18.6%        

9.1%        

0% 10% 20% 30% 40%

Yes - It is a very good time

Yes - It is a good time

It is neither a good time nor

bad time

No - It is a bad time

No - It is a very bad time

34.3%
Question: 
Thinking only of your household's 
finances, do you feel NOW is a good 
or bad time for you to spend money 
on leisure travel? (Select one)

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

A greater proportion of Americans say now is a 
good time to spend on travel than say it’s not

27.7%
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34.3%

27.7%
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Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on 
leisure travel? 

Base: All respondents, approx. 4,000 completed surveys per wave

2022 2023 2024 2025

However, fewer travelers now say the present 
is a good time to spend on travel

% Good time or Very good time

% Bad time or Very bad time

Avg. = 30.1% Avg. = 30.2% Avg. = 33.8% Avg. = 34.1%

2026

Avg. YTD= 34.6%
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34.3%
39.5% 41.3%

27.4%
32.0%

0%

10%

20%

30%

40%

50%

60%

Total Gen Z Millennial Gen X Baby Boomer+

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure travel? 
(Select one)

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Younger travelers continue to be more likely than older 
cohorts to feel now is a good time to spend on travel

% Good Or Very Good Time to Spend on Travel
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11.0%        

20.7%        

25.3%        

22.8%        

8.8%        

6.1%        

5.3%        

0% 10% 20% 30% 40%

Extremely high priority

High priority

Somewhat high priority

Neutral

Somewhat low priority

Low priority

Extremely low priority

Question: 
Thinking carefully about how you 
expect to spend your income in the 
NEXT THREE MONTHS, please use the 
scale below to describe your spending 
priorities.  (Select one)

Leisure travel will be a(n) 
_________________.

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

56.9%

A majority say leisure travel spending will be a 
high budget priority
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56.9%

20.2%
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Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the 
scale below to describe your spending priorities.

% Bottom 3 Box Score

Yet travel spending prioritization is in decline

Base: All respondents, approx. 4,000 completed surveys per wave

% Top 3 Box Score

2022 2023 2024 2025

Avg. = 57.7% Avg. = 53.9% Avg. = 57.8% Avg. = 57.9%

2026
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Question: 
How much IN TOTAL is the maximum 
you will spend on leisure travel 
(including airfare, accommodations 
and all other trip related spending) 
during the NEXT 12 MONTHS?

Maximum I would spend on leisure 
travel (next 12 months): _________

(Base: All respondents, 3,973 completed surveys. Data collected July 16 -25, 2026.)

18.5%        

19.3%        

25.9%        

14.7%        

10.4%        

7.9%        

3.3%        

0% 10% 20% 30% 40%

$10,000 or more

$5,000 - $9,999

$2,000 - $4,999

$1,000 - $1,999

$500 - $999

$100 - $499

Under $100

The average American traveler is reporting 
$5,340 for their annual travel budget

Mean = 
$5,340
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$5,340 

$1,000

$2,000

$3,000

$4,000

$5,000

$6,000

$7,000

$8,000

Maximum Expected Annual 
Travel Spending (Mean)

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all 
other trip related spending) during the NEXT 12 MONTHS?  Maximum I would spend on leisure travel (next 12 months):

Base: All respondents, approx. 4,000 completed surveys per wave

54 wave average 
= $4,889

Americans’ travel budgets are in decline

2022 2023 2024 2025 2026
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$5,340 

$3,349 

$5,085 $4,720 

$6,780 

$0

$1,000

$2,000

$3,000

$4,000

$5,000

$6,000

$7,000

$8,000

Total Gen Z Millennial Gen X Baby Boomer+

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip 
related spending) during the NEXT 12 MONTHS? Maximum I would spend on leisure travel (next 12 months): _________

(Base: All respondents, 3,973 completed surveys. 
Data collected July 16 -25, 2026.)

Maximum Travel Budget

Baby Boomers and Millennials have the largest 
annual travel budgets
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$5,340 

$12,263

$8,341

$3,127

$0

$2,000

$4,000

$6,000

$8,000

$10,000

$12,000

$14,000

Total $200,000+ $100,000 -

$199,999

Under $100,000

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip 
related spending) during the NEXT 12 MONTHS? Maximum I would spend on leisure travel (next 12 months): _________

(Base: All respondents, 3,973 completed surveys. 
Data collected July 16 -25, 2026.)

Maximum Travel Budget by 
Annual Household Income

The disparity in travel budgets by income 
threshold are considerable
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15.3%        

41.3%        

28.5%        

9.9%        

4.9%        

0% 20% 40% 60%

Strongly agree

Agree

Neutral

Disagree

Strongly disagree

56.6%

Question: 
Even in an economic recession, I'd 
consider travel to be a worthwhile 
investment.

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Still, Americans largely feel that spending on 
travel is a worthwhile investment
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Yes , 43.3% 

No , 53.5% 

Not sure , 

3.2%        

Question: 
Have you used CREDIT CARD POINTS OR 
REWARDS for travel -related purchases 
within the PAST TWELVE (12) MONTHS?

(Base: All respondents, 4,002 completed surveys. 
Data collected July 16 -25, 2026.)

Over 40% of American travelers have used credit card 
points/rewards for travel purchases in the past year



The State of the American Traveler, August 2026

%Yes

43.3%

0%

10%

20%

30%

40%

50%

60%

Question: Have you used CREDIT CARD POINTS OR REWARDS for travel -related purchases within the PAST TWELVE (12) 
MONTHS?

Base: All respondents, approx. 4,000 completed surveys per wave

Americans’ use of credit card points/rewards for 
travel purchases has grown over the years

2023 2024 2025 2026

Avg. = 35.9% Avg. = 40.0% Avg. = 45.4% Avg. YTD = 47.6%
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Question: 
"Buy Now, Pay Later" (BNPL) payment plans 
allow travelers to book and pay for their trips 
over time instead of paying the full cost 
upfront. Unlike traditional credit cards, BNPL 
plans are usually offered by online travel 
agencies, airlines, hotels using third -party 
finance companies (e.g., Affirm, Klarna and 
Afterpay) and are designed for one -time 
purchases rather than as a source of ongoing 
credit.

IN THE PAST 12 MONTHS have you used a 
"Buy Now, Pay Later" payment plan for any of 
your travel?

(Base: All respondents, 4,002 completed 
surveys. Data collected July 16 -25, 2026.)

Yes , 15.4% 

No , 83.6% 

Not sure , 

1.0%        

About 15% have used BNPL plans for travel 
purchases in the past year



The State of the American Traveler, August 2026

%Yes

15.4%

0%

2%

4%

6%

8%

10%

12%

14%

16%

18%

Nov 2025 Dec 2025 Feb 2026 Mar 2026 Apr 2026 May 2026 June 2026 July 2026

Question: IN THE PAST 12 MONTHS have you used a "Buy Now, Pay Later" payment plan for any of your travel?

Base: All respondents, approx. 4,000 completed surveys per wave

Across 2026, use of BNPL programs for travel 
purchases has trended up

28.5%

22.0%

14.1%

6.0%

0%

5%

10%

15%

20%

25%

30%

Gen Z Millennial Gen X Baby

Boomer+

%Yes by Generation
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6.1%        

0.8%        

2.9%        

2.0%        

5.8%        

9.1%        

12.8%        

16.2%        

21.5%        

13.7%        

4.1%        

4.9%        

0% 10% 20% 30% 40%

10 or more

9

8

7

6

5

4

3

2

1

Zero

I don't know

Question: 
IN TOTAL, how many leisure trips (of 50 miles or 
more from your home) do you expect to take in the 
NEXT TWELVE (12) MONTHS? (Select one)

(Base: All respondents, 3,803 completed surveys. Data collected July 16 -25, 2026.)

American travelers anticipate they will take 3.6 
leisure trips over the next 12 Months

55.7% 
Will take 3 or  

more trips

Mean = 3.6

(3.8 last month)
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2.7

3.2
3.4

3.7
3.6

91.0%

40%

50%

60%

70%

80%

90%

100%

1.0

1.5

2.0

2.5

3.0

3.5

4.0

4.5

Mean Expected Trips (Next 12 Months) % One or More Trips (Next 12 Months)

Americans’ lower their anticipated volume of 
leisure trips in the next 12 months is down

(Base: All respondents, 1,200+ completed surveys each wave in 
2021. 4,000+ completed surveys each wave in 2022 -2026.)

Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in the NEXT TWELVE (12) 
MONTHS? (Select one)

2024 2025 20262022 2023
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Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in the NEXT TWELVE (12) 
MONTHS? (Select one)

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

GenZ  leads anticipated trip volume, 
while GenX trails

3.6        
3.8         3.7        

3.4        
3.7        

2.0

2.5

3.0

3.5

4.0

Total Gen Z Millennial Gen X Baby

Boomer+
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16.7%        

9.0%        

17.4%        

29.1%        

27.8%        

0% 10% 20% 30% 40%

Over 30 days

22 to 30 days

15 to 21 days

8 to 14 days

Zero to 7 days

Mean = 14.7 days

Question: 
Realistically, how many days will you 
have available for leisure travel in the 
NEXT TWELVE (12) MONTHS?

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

The average American traveler has just under 15 
days available for leisure travel in the next year
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12.3 12.6 13.3

18.8

0

5

10

15

20

25

Gen Z Millennial Gen X Baby Boomer+

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Younger travelers have less days available for 
trips, older travelers have more

Question: Realistically, how many days will you have available for leisure travel in the NEXT TWELVE (12) MONTHS?

Mean # of Days 
Available
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Questions: 1. IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in the NEXT TWELVE (12) 
MONTHS? (Select one) 2. Realistically, how many days will you have available for leisure travel in the NEXT TWELVE (12) MONTHS?

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Shorter trip itinerary promotions may be 
useful in attracting younger audiences

3.8         3.7         3.4         3.7        

12.3 12.6 13.3

18.8

0.0

5.0

10.0

15.0

20.0

Gen Z Millennial Gen X Baby Boomer+

Avg # Trips Days Available for Travel
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27.6%        

15.5%        

15.8%        

13.2%        

27.8%        

0% 20% 40% 60%

Very likely

Likely

Neutral

Unlikely

Very unlikely

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

43.2%

33.9%

51.5%        
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Likelihood to Travel Abroad in the Next 12 
Months has Receded Relative to Last Year
Question: How likely are you to travel outside the United States for leisure in the NEXT TWELVE (12) MONTHS?

Historical data % Top - Two Box

2023 2024 2025

Avg. = 29.9% Avg. = 36.3% Avg. = 46.4%

2026

Avg. YTD = 
46.8%
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43.2%
50.5% 49.5%

38.9% 38.5%
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80%

Total Gen Z Millennial Gen X Baby Boomer+

Question: How likely are you to travel outside the United States for leisure in the NEXT TWELVE (12) MONTHS?

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Younger travelers are more likely to globetrot in 
the next 12 months

% Likely or Very Likely



The State of the American Traveler, August 2026

43.2%

71.3%
62.9%

38.6%

22.1%

0%

20%

40%

60%

80%

Total $200,000 or

more

$100,000 to

$199,999

$50,000 to

$99,999

Less than

$49,999

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Higher income travelers are more likely to 
venture abroad in the next year

% Likely or Very Likely

Question: How likely are you to travel outside the United States for leisure in the NEXT TWELVE (12) MONTHS?
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Question: 
Which foreign destinations do you 
most want to visit in the NEXT 
TWELVE (12) MONTHS?  (Write in up 
to five) 

(Please only include destinations 
outside the United States)

54.7%

Last 

week

(Base: All respondents, 2,582 completed surveys. Data collected July 16 -25, 2026.)

17.6%        
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4.0%        
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0% 5% 10% 15% 20%

Italy
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Canada

United Kingdom

Mexico

France

Paris

London

Spain

Ireland

Greece

Jamaica

Germany

Australia

Bahamas

China

Italy, Japan, and Canada lead as the top desired 
international destinations 



The State of the International Traveler: 
Insights to Grow Your Share of International 
Inbound Visitation

16 Global Feeder Markets Studied
3 Continents
Millions of Potential Travelers

Americas:
Canada, Mexico, Argentina, Brazil, Colombia

Europe:
France, Germany, Italy, Netherlands, Spain, 
United Kingdom

Asia - Pacific:
Australia, China, India, Japan, South Korea

Questions? Scan 
Here  & Our Team 
Will be in Touch!
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34.3%

27.7%
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Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on 
leisure travel? 

Base: All respondents, approx. 4,000 completed surveys per wave

2022 2023 2024 2025

Reminder that f ewer travelers say now is a good 
time to spend on travel but average is highest in 
4 - years

% Good time or Very good time

% Bad time or Very bad time

Avg. = 30.1% Avg. = 30.2% Avg. = 33.8% Avg. = 34.1%

2026

Avg. YTD= 34.6%
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32.0%

36.1%

27.3%

8.2%

30.9%

19.8%

0%

10%

20%

30%

40%

50%
Gasoline was too expensive

Travel is too expensive right now

Airfare was too expensive

The possibility of flight cancellations

Personal financial reasons

I'm too busy at work

Question: In the PAST SIX (6) MONTHS, which (if any) of the following have kept you from traveling more than you would have otherwise pref erred? 

(Select all that apply)

(Base: All respondents, 4,000+ completed surveys each wave. Data collected July 2022 – July 2026.)

Costs Dominate Deterrents to Traveling in the 
Past 6 Months — Highest Since 2022
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Trips taken for leisure and VFRs are on the rise

Question: How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

% Who Have Taken 1 or More Overnight Trips in the Past Month
56.2%
52.0%

19.0%
14.5%
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Leisure Visit friends or relatives Business Convention, conference or group meetings

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)

2025 20262022 2023 2024
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Overnight trips taken to attend a convention or 
conference has stagnated from 2023 to now
Question: How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

% Who Have Taken 1 or More Overnight Trips in the Past Month

14.5%
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Convention, conference or group meetings

% Who Have Taken 1 or More Overnight Trips in the Past Month% Who Have Taken 1 or More Overnight Trips in the Past Month% Who Have Taken 1 or More Overnight Trips in the Past Month

2024 2025 20262022 2023

Avg. = 8.5% Avg. = 13.1% Avg. = 13.3%
Avg. YTD 
= 13.8%

Avg. = 13.3%

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)



The State of the Meetings & Convention Industry Study, November 2024

Turn real meeting planner feedback into a 
winning sales strategy for your destination.
Sign up now to buy into our next The Future of the Meetings Industry 
Research Co - op

Cost Tiers:

• $6,000 for quantitative report only which includes meeting 

planners rating your destination for key meetings attributes

• $8,500 for quantitative report AND qualitative meetings advertising 

testing via in -depth interviews with planners

Timing: 

Survey and Creative Testing will field in Q3 2026. Results will be 

delivered before Year End 2026. Enrollment will close September 1 st . 

Scan to sign up!
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Overnight business trips have grown nominally

Question: How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

% Who Have Taken 1 or More Overnight Trips in the Past Month

19.0%
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Business

% Who Have Taken 1 or More Overnight Trips in the Past Month% Who Have Taken 1 or More Overnight Trips in the Past Month

2024 2025 20262022 2023

Avg. = 12.8% Avg. = 17.9% Avg. = 18.9%
Avg. YTD 
= 19.6%

Avg. = 17.4%

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)
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Overnight VFR trips have been steadily growing

Question: How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

% Who Have Taken 1 or More Overnight Trips in the Past Month

35.5%

52.0%
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Visit friends or relatives

% Who Have Taken 1 or More Overnight Trips in the Past Month

2024 2025 20262022 2023

Avg. = 32.9% Avg. = 44.6% Avg. = 45.7%
Avg. YTD 
= 47.7%

Avg. = 42.2%

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)
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Overnight leisure t rips taken have increased most

Question: How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

% Who Have Taken 1 or More Overnight Trips in the Past Month
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Leisure

2024 2025 20262022 2023

Avg. = 36.8% Avg. = 45.2% Avg. = 48.0%
Avg. YTD 
= 52.6%

Avg. = 41.1%

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)
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2025
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Leisure Visit friends or relatives Business Convention, conference or group meetings

% Who Have Taken 1 or More Day Trips in the Past Month

Day trips have grown in 2026
Question: How many DAY TRIPS (i.e., no overnight stay) of each type have you taken in the PAST MONTH? 

20262022 2023 2024

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)
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2025
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Convention, conference or group meetings

% Who Have Taken 1 or More Day Trips in the Past Month

Group meeting d ay t rips hold firm
Question: How many DAY TRIPS (i.e., no overnight stay) of each type have you taken in the PAST MONTH? 

20262022 2023 2024

Avg. = 6.7% Avg. = 11.7% Avg. = 11.2%
Avg. YTD 

= 11.1%
Avg. = 12.6%

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)
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Business

% Who Have Taken 1 or More Day Trips in the Past Month

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)

Business day trips haven’t seen much growth
Question: How many DAY TRIPS (i.e., no overnight stay) of each type have you taken in the PAST MONTH? 

20262022 2023 2024

Avg. = 11.0% Avg. = 16.9% Avg. = 16.8%
Avg. YTD 
= 16.6%

Avg. = 17.8%
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Visit friends or relatives

% Who Have Taken 1 or More Day Trips in the Past Month

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)

VFR day trips have also plateaued 
Question: How many DAY TRIPS (i.e., no overnight stay) of each type have you taken in the PAST MONTH? 

20262022 2023 2024

Avg. = 29.0% Avg. = 46.3% Avg. = 45.0%
Avg. YTD 
= 45.6%

Avg. = 44.9%
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53.2%        
54.1%         57.8%
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Leisure

% Who Have Taken 1 or More Day Trips in the Past Month

However, l eisure  d ay t rips are on the rise
Question: How many DAY TRIPS (i.e., no overnight stay) of each type have you taken in the PAST MONTH? 

20262022 2023 2024

Avg. = 35.7% Avg. = 50.1% Avg. = 50.6%
Avg. YTD 
= 53.6%

Avg. = 48.6%

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)
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Americans’ preference for road travel increases 
post DHS partial government shutdown

44.8%

39.0%
36.7%

30.6%

35.1%

0%
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30%

40%

50%

60%

Prefer Air Travel Prefer Road Travel

2025 2026

DHS Partial 
Government 

Shutdown

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)

Preference for Traveling by Air or Automobile (Road Trips)
Question: Thinking 
about leisure travel, do 
you generally prefer to 
travel by air or 
automobile (i.e., road 
trips)? (Select one that 
best completes the 
sentence)  

When it comes to road 
trips vs. air travel, I 
___________________. 





Trip Planning

Insights
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Question: How many weeks IN ADVANCE would you typically begin planning a domestic leisure trip (of at least one week in length)? 

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Mean = 
10.2 Weeks

Historical data Mean in Weeks

The planning window for domestic leisure travel is 
shortening
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10.2
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11.4
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Total Gen Z Millennial Gen X Baby Boomer+

Question: How many weeks IN ADVANCE would you typically begin planning a domestic leisure trip (of at least one week in length)? 

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Younger travelers have shorter planning windows

Travel Planning Window (Weeks)
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$100,000 to
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$50,000 to

$99,999

Less than

$49,999

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Higher income travelers have the longest travel 
planning windows

Travel Planning Window (Weeks)

Question: How many weeks IN ADVANCE would you typically begin planning a domestic leisure trip (of at least one week in length)? 
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Question: How often do you take spontaneous leisure trips (i.e., trips sparked by impulse which begin soon after the idea arises)?

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

One - in - five Americans frequently plan 
spontaneous leisure trips
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20.1%
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26.9%
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Question: How often do you take spontaneous leisure trips (i.e., trips sparked by impulse which begin soon after the idea arises)?

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Younger generations more prone to trip 
spontaneity, particularly GenZ

% Frequently or Very Frequently
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34.9%
31.5%

21.7%
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(Base: All respondents, 4,000+ completed surveys each wave from 2022 -2026.)

YouTube is now the most - used social platform 
for travel planning 

% Selected

Question: Please think about how travel destinations could best reach you with their messages right now. Where would you generally be 
MOST RECEPTIVE to learning about new destinations to visit? (Please select all that apply)

2025 20262022 2023 2024
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Question: In the past 12 months, have you used any Artificial Intelligence (AI) tools specifically to help you plan (or prepare for) yo ur trips? 

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Yes , 30.6%        

No , 66.4%        

I don't know , 3.1%        

AI tool usage for travel planning continues to rise

17.0%
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% Used AI Tools for Trip Planning 

(Past 12 Months)
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30.6%
39.3% 41.7%

29.1%

18.4%
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Question: In the past 12 months, have you used any Artificial Intelligence (AI) tools specifically to help you plan (or prepare for) yo ur trips? 

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Millennials lead in AI tool usage for travel 
planning

% Yes
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30.6%

44.9%
39.6%

27.9%
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Question: In the past 12 months, have you used any Artificial Intelligence (AI) tools specifically to help you plan (or prepare for) yo ur trips? 

(Base: All respondents, 4,002 completed surveys. Data collected July 16 -25, 2026.)

Higher income travelers have higher AI adoption 
rates for travel planning

% Yes
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23.7%
23.6%

15.9%
15.2%

9.0% 10.8%
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Official destination website Official visitor guide (online version) Official visitor guide (printed version)

Use of official DMO resources for travel 
planning hold firm in the era of AI
Question: In the PAST TWELVE (12) MONTHS, have you used a destination's official local Visitors or Convention Bureau (or Chamber of 
Commerce), or state or national government tourism office to help plan any travel? If so, which resources did you use?

% Who Have Used Each to Plan Travel in the Past 12 Months

(Base: All respondents, 4,000+ completed surveys each wave in 2022 -2026.)

2025 20262022 2023 2024



Website 
Relevancy 
Co - op

Understanding the Role of 
Travel Websites in the Age of AI



2026 Visitor Guide 
Readership & 
Conversion Research 



Future Partners’ Data + Insights 
Meets the Power of AI
Purpose built to give you Sharper Answers, Smarter Strategy, and Faster Decisions.

Future Partners AI: 
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Question: 
America 250 is the yearlong nationwide 
commemoration of the United States’ 250th 
anniversary, featuring events and celebrations 
across the country throughout 2026.   

How many trips (if any) have you taken 
specifically to celebrate America 250? (Please 
include both day trips or overnight trips)

(Base: All respondents, 1,992 completed surveys. Data collected July 16 -25, 2026.)

To date, nearly a quarter of Americans took a trip 
to celebrate America 250
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54.7%

Last 

week

Profile of A250 Travelers

(Base: Respondents who took a trip to celebrate America 250, 
463 completed surveys. Data collected July 16 -25, 2026.)
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Profile of A250 Travelers

(Base: Respondents who took a trip to celebrate America 250, 
463 completed surveys. Data collected July 16 -25, 2026.)
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Question: 
America 250 is the yearlong nationwide 
commemoration of the United States’ 250th 
anniversary, featuring events and celebrations 
across the country throughout 2026.   

How many OVERNIGHT TRIPS (one night or 
more away from home) have you taken 
specifically to celebrate America 250? 

(Base: Respondents who took a trip to celebrate America 250, 
463 completed surveys. Data collected July 16 -25, 2026.)

Nearly 80% of A250 travelers took overnight  
trips to celebrate the nation’s anniversary
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Question: 
America 250 is the yearlong 
nationwide commemoration of the 
United States’ 250th anniversary, 
featuring events and celebrations 
across the country throughout 
2026.   

How much IN TOTAL did you spend 
on these trips specifically to 
celebrate America 250?

(Base: Respondents who took a trip to celebrate America 250, 
463 completed surveys. Data collected July 16 -25, 2026.)
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Question: 
Which of these destination types 
did you visit on any of your trips 
to celebrate America 250?
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(Base: Respondents who took a trip to celebrate America 250, 
463 completed surveys. Data collected July 16 -25, 2026.)



You can now explore these insights using Future Partners AI which was 
purpose built to give you sharper answers, smarter strategy, and faster decisions.

Future Partners AI: 
The Travel 
Industry’s
Insights Agent

For more information & to sign up for your trial visit: 
FuturePartners.com/services/FPAI

https://futurepartners.com/services/fpai/
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Let's keep the 
conversation going

Livestream Calendar

Info@futurepartners.com

Linkedin.com/company/ futurepartners

instagram.com/ futurepartners.tourism /


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33
	Slide 34
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69
	Slide 70
	Slide 71
	Slide 72

