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Opportunity powered by Insight
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Shaping strategies for travel brands and
tourism leaders that capture hearts,
minds and marlkeet sharve
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Bringing the futurve of travel
within reach
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future What We Do

p a r t n e r S Syndicated research + custom insights for the travel & tourism industry

Travel & Tourism SYNDICATED RESEARCH

Market Research & _________________________§ _______________________________|

Monthly Quarterly Annual + Monthly Deep Dives

WHO WE SERVE The S_tate of the The Stat_e of the The S_tate of the
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Today’s Agenda
The American Traveler Right Now



Nearly 9-in-10 Travelers Rate Their
Excitement for Travel High

. 10 - | am extremely excited 42.1%
Question:

Which best describes how
excited you are about
LEISURE TRAVEL in the
NEXT TWELVE (12)
MONTHS?

87.6%

O - I am not at all excited I 1.6%

0% 10% 20% 30% 40% 50%

Future Partners Base: All respondents, 4,009 completed surveys



Excitement for Leisure Travel Remains High

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS?

2021 2022 2023 2024 2025 2026

Future Partners The State of the American Traveler, May 2026
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Base: All respondents, approx. 4,000 completed surveys per wave



Just Under Half of Americans Expect a Recession
iIn the Next 6 Months

Statement Agreement:

| expect the United States will Strongly agree
enter an economic recession

sometime in the NEXT SIX (6)

MONTHS. Agree

vee  47.5%

30.9%

Neutral 32.8%

Disagree 14.2%

19.8%

Strongly disagree 5.6%

0% 10% 20% 30% 40%

Future Partners Base: All respondents, 4,009 completed surveys



Recession Fears Recently Spiked

Statement Agreement: | expect the United States will enter an economic recession sometime in the NEXT SIX (6) MONTHS.

. 2022 2023 2024 2025 2026

70%

60%
51.9%

50%

47.5%

30%

% Agree or Strongly agree
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Future Partners The State of the American Traveler, May 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Many Travelers are being Careful with
their Money, Fearing an Economic Downturn

Question:

Right now, | am being careful Strongly agree
with my money because I'm

concerned about an upcoming

recession. Agree

o 47.4%

30.6%

Neutral 32.4%

Disagree 14.9%

Strongly disagree 5.3%

0% 10% 20% 30% 40%

(Base: All respondents, 4,009 completed surveys..)



Despite Recession Concerns, More Americans
Feel Financially Better Off than Worse Off

Question: Much better off - 7.1%
Would you say that you (and

your household) are better off
or worse off financially than

you were a year ago?

33.2%

Better off 26.2%

UNCHANGED - Neither better off nor worse off 42.8%

19.9%

24.0%

Worse off

Much worse off 4 1%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Future Partners The State of the American Traveler, May 2026 Base: All respondents, 4,009 completed surveys



Travel Still Claims a Top Spot Among
Consumer Spending Priorities

Question:

Thinking carefully about how you
expect to spend your income in
the NEXT THREE MONTHS,
please use the scale below to
describe your spending priorities.

Leisure travel will be a(n)

Future Partners The State of the American Traveler, May 2026

Extremely high priority

12.0%

62.2%

High priority 22.8%

Somewhat high priority 27.4%

Neutral - neither high nor low priority

19.6%

Somewhat low priority 8.2%

Low priority 5.4%

Extremely low priority 4.5%

0% 5% 10% 15% 20% 25% 30%

Base: All respondents, 4,009 completed surveys



Travel Spending Priority Climbs above the
4-Year Average

Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the
scale below to describe your spending priorities.

2022 2023 2024 2025 2026

% Top 3 Box Score 62.2%

Avg. = 57.7% Avg. = 53.9% Avg. = 57.8% Avg. = 57.9%

% Bottom 3 Box Score 18.2%

Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec Jan Feb Mar Apr
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Future Partners The State of the American Traveler, May 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Most Americans Agree that Travel is a
Worthwhile Investment

Question:

_ _ _ Strongly agree 14.2% O/
Even in an economic recession, - 59-3 O
I'd consider travel to be a

worthwhile investment.

Agree 45.1%

Neutral 26.9%
Disagree 9.6%
Strongly disagree I 4.2%
0% 20% 40% 60%

Future Partners

Base: All respondents, 4,009 completed surveys.



Financial Constraints Continue to be the Biggest
Barriers to Travel

_ Travel is too expensive right now _ 33.6%
Question:
In the PAST SIX (6) MONTHS, which (if Personal financial reasons _ 32.0%
any) of the following have kept you Airfare was too expensive _ 27.3%

from traveling more than you would
have otherwise preferred? (Select all
that apply) Not enough PTO/vacation time

I'm too busy at work 24.6%

18.3%

Weather

13.4%

Crowds 12.7%

Gasoline was too expensive 12.3%

Health/lliness 10.1%

10.5%

Safety concerns (non-COVID)

The possibility of flight cancellations 9.5%

COVID safety concerns - 5.7%
Lack of availability [I 3.8%

Sold out/No reservations available

None of these

20.3%

Future Partners (Base: All respondents, 8,083 completed surveys. Data collected January and February 2026.)



Today’s Agenda

The International Opportunity — Where
CALA Fits



Americans’ International Travel Intent is at Record Levels

Question: How likely are you to travel outside the United States for leisure in the NEXT TWELVE (12) MONTHS?

48.6%

48.2%

29.7%
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The State of the American Traveler, January 2024
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Top 15 International Destinations Americans Want to
Visit in the Next 12 Months

Question: oy I o
Which FOREIGN DESTINATIONS do you most Canada [N 225
want to visit in ’_che_NEXT TWELVE (12) Mexico I s
MONTHS? (Write in up to five)
United Kingdom [ 1.7%
(Please only include destinations outside the Japan [ 11e%
United States) France I 5.5
Paris [ 8.2%
London [ 7.6%
Spain [ 75%
Ireland _ 6.8%
Germany Y 6.3%
Greece [ 6.0%
Bahamas [N 4.6%
Australia [N 4.2%
Portugal [N 3.2%

0% 5% 10% 15% 20%

Future Partners (Base: All respondents, 8,083 completed surveys. Data collected January and February 2026.)
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Latin America as a Travel
Destination for American
Travelers



Mexico (16.1%) commands more past-2- |

% OF U.S. TRAVELERS - YTD AVG.

Visited in the past 2 years

Mexico
Costa Rica
Belize
Colombia
Honduras
Brazil
Panama
Argentina
Peru
Guatemala
Chile
Ecuador
Nicaragua
El Salvador
Bolivia

Source: State of the American Traveler (SATS) - Future Partners - 2026 XTOLMR Y F n X A HHDU

16.1%
3.7%
2.7%
2.5%
2.5%
2.1%
2.0%
2.0%

1.7%
1.5%
1.4%
1.2%
1.0%
0.9%
0.8%
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