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Methodology

® Monthly tracking survey

_ _ United States Census Regions
® Representative sample of adult American

travelers in each of four U.S. regions West Midwest

Northeast

® Tracks traveler sentiment to generate insights !

into domestic travel trends —f =
® Survey collected: February 17 — March 2 - N

® 4,000+ fully completed surveys collected each
wave

® Confidence interval of +/- 1.65%

@ Data is weighted to reflect the actual
population of each region

Future Partners The State of the American Traveler, April 2026



How are Americans
Feeling About the
Economy?




Recession Fears Grow Significantly

Statement Agreement:

| expect the United States will
enter an economic recession
sometime in the NEXT SIX (6)
MONTHS.

Future Partners The State of the American Traveler, April 2026
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Base: All respondents, 4,061 completed surveys



Recession Fears Grow Significantly

Statement Agreement: | expect the United States will enter an economic recession sometime in the NEXT SIX (6) MONTHS.
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Still Though, Most Americans Agree That
Travel is a Worthwhile Investment

Question:
Even in an economic recession, I'd Strongly agree

consider travel to be a worthwhile
investment.

16.1% 60.8%

Agree 44.8%
Neutral 25.7%
Disagree 8.9%
Strongly disagree I 4.6%
0% 20% 40% 60%

Future Partners The State of the American Traveler, April 2026 (Base: All respondents, 4,000 completed surveys. Data collected March 16-April 3, 2026.)



Despite Recession Concerns, Household
Finances Show Continued Stability

Question: Much better off - 8.2%
Would you say that you (and

your household) are better off
or worse off financially than Better off

you were a year ago?

34.1%

26.0%

UNCHANGED - Neither better
off nor worse off

41.4%

Worse off 19.6%

24.3%

Much worse off . 4.7%

0% 10% 20% 30% 40% 50%

Future Partners The State of the American Traveler, April 2026 Base: All respondents, 4,061 completed surveys



Household Finances Show Continued Stability

Question: Would you say that you (and your household) are better off or worse off financially than you were a year ago?

2022 2023 2024

% Better off or Much better off

24.3%
Avg. =32.8% 20.8%

2025 2026

Avg. = 29.2% Avg. = 30.1% Avg. = 31.8%

% Worse off or Much worse off
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Base: All respondents, approx. 4,000 completed surveys per wave



Household Finances By Generation

% Better or Much Better Off

Question: 60%
Would you say that you 51.7%
(and your household) are 50%

44.2%

better off or worse off
financially than you were a

40%
year ago?

35.9%

30%

24.2%

20%

10%

0%
GenZ Millennial GenX Boomer+

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Household Finances By Region

Question:

Would you say that you
(and your household) are
better off or worse off
financially than you were a

year ago?

% Better or Much Better Off

40%

35%

30%

25%

20%

15%

10%
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36.4% 36.1%

32.7%
29.5%

West South Northeast Midwest

Base: All respondents, approx. 4,000 completed surveys per wave
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Excitement for Leisure Travel Edges Down

Question: 10 - | am extremely excited _ 42.6%

Which best describes how 9 - 12.9%
excited you are about 8 _ 18.6%
LEISURE TRAVEL in the . o
NEXT TWELVE (12) 7 [ 01% 87.7%
MONTHS? 6 i 46%

5 [ 6.3%

4 |1.3%

3 J1.2%

2 |0.9%

1 | 0.7%

O - I am not at all excited I 1.8%

0% 10% 20% 30% 40% 50%

Future Partners The State of the American Traveler, March 2026 Base: All respondents, 4,061 completed surveys



Excitement for Leisure Travel Edges Down

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS?
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Base: All respondents, approx. 4,000 completed surveys per wave

Future Partners The State of the American Traveler, April 2026



Excitement for Leisure Travel By Generation

6-10 on 11-Pt Excitement Scale

Question: 100%

Which best describes S 87.8% 89.9% 88.6%

how excited you are S00

about LEISURE TRAVEL

in the NEXT TWELVE (12) 0%

MONTHS? 60%
50%

85.5%

40%
30%
20%
10%

0%

GenZ Millennial GenX Boomer+

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Excitement for Leisure Travel By Region

6-10 on 11-Pt Excitement Scale

QueStiOn: 100%
Which best describes o 88.1% 87.8% 87.6% 87.6%
how excited you are .

about LEISURE TRAVEL
in the NEXT TWELVE (12) (0

MONTHS? 60%
50%

40%
30%
20%
10%

0%

Midwest Northeast West South

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



More Travelers See Now as a Good
Time to Spend Than a Bad One

Question: Yes - It is a very good time - 7.7%

o
Thinking only of your 34-0A)

household's finances, do you

feel NOW is a good or bad time Yes - Itis a good time _ 26.3%
for you to spend money on
leisure travel? : - -
It is neither a good time nor _ T
bad time

No - It is a bad time

B 1s.0%
27.2%
B 539

0% 10% 20% 30% 40% 50%

No - It is a very bad time

Future Partners The State of the American Traveler, April 2026 Base: All respondents, 4,061 completed surveys



More Travelers See Now as a Good Time to
Spend Than a Bad One

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on
leisure travel?

2022 2023 2024

% Good time or Very good time

2025 2026

34.0%

27.2%

Avg. = 30.1% Avg. = 30.2% Avg. = 33.8% Avg. = 34.1%

% Bad time or Very bad time
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Base: All respondents, approx. 4,000 completed surveys per wave



Now as a Good Time to Spend on Travel

By Generation

Question:

Thinking only of your
household's finances, do you
feel NOW is a good or bad time
for you to spend money on
leisure travel?

% Yes, It is a Good or Very Good Time

45%
40%
35%
30%
25%
20%
15%

10%
5%

0%
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32.2%

GenZ

39.3%

Millennial

34.9%

29.9%

GenX Boomer+

Base: All respondents, approx. 4,000 completed surveys per wave



Now as a Good Time to Spend on Travel

By Region

Question:

Thinking only of your
household's finances, do you
feel NOW is a good or bad time
for you to spend money on
leisure travel?

% Yes, It is a Good or Very Good Time
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37.6%

West

34.2%

Northeast

33.5%
30.5%

South Midwest

Base: All respondents, approx. 4,000 completed surveys per wave



Travel Still Claims a Top Spot Among
Consumer Priorities

Question:

Thinking carefully about how you
expect to spend your income in
the NEXT THREE MONTHS,
please use the scale below to
describe your spending priorities.

Leisure travel will be a(n)

Future Partners The State of the American Traveler, April 2026

Extremely high priority

High priority

Somewhat high priority

Neutral - neither high nor low
priority

Somewhat low priority

Low priority

Extremely low priority

8.3%

B 5.9%
B 4.6%

0%

5%

10%

12.7%

60.9%

22.5%
25.7%

20.3%

15% 20% 25% 30%

Base: All respondents, 4,061 completed surveys



Travel Still Claims a Top Spot Among
Consumer Priorities

Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the
scale below to describe your spending priorities.

2022 2023 2024 2025

% Top 3 Box Score

2026

(o)
60.9%
= % = 53.9% = B7.8% = B7.9%
Avg. = 57.7% Avg. = 53.9% Avg. = 57.8% Avg. = 57.9%
0,
18.7%
o
% Bottom 3 Box Score
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Base: All respondents, approx. 4,000 completed surveys per wave



Travel as a Budget Priority
By Generation

% Somewhat, High, or Extremely High Priority
Question:

Thinkin full o 64.9% 9
g carefully about how you 63.4%
expect to spend your income in 60% 57.2% 56.8%
the NEXT THREE MONTHS,
please use the scale below to 50%
describe your spending
priorities. 40%

30%
Leisure travel will be a(n)

20%

10%

0%
GenZ Millennial GenX Boomer+

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Travel as a Budget Priority
By Region

% Somewhat, High, or Extremely High Priority

Question: )
Thinking carefully about how you 0% 64.1% .
expect to spend your income in o 61.2% ek 58.5%
the NEXT THREE MONTHS,
please use the scale below to 509%
describe your spending
priorities. 40%
Leisure travel will be a(n) 30%
20%
10%

0%
Northeast West South Midwest

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Americans Continue to Make Space for
Travel Spending

Question: $10,000 or more | 25.5%
How much IN TOTAL is the maximum

you will spend on leisure travel $5,000 - $9,999 [ 23.7%
(including airfare, accommodations

and all other trip related spending) $2,000 - $4,999 [ 22.8%

during the NEXT 12 MONTHS?

$1,000 - $1,999 |G 12.5%
$500 - $999 [ 7.8%
Mean =
$100 - $499 [ 5.0% $6,630

Under $100 [l 2.7%

0% 10% 20% 30%

Future Partners The State of the American Traveler, April 2026 Base: All respondents, 3,962 completed surveys



Americans Continue to Make Space for
Travel Spending

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all
other trip related spending) during the NEXT 12 MONTHS? Maximum | would spend on leisure travel (next 12 months):

2022 2023 2024 2025 2026

$8,000
s7000 Historical Record $6,630
$6,000
$5,000
$4,000
SO0 51 wave average
O Maximum Exr.)ected Annual = $4,832
Travel Spending (Mean)
$1,000
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Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Annual Travel Budget By Household Income

Question: $16.000
How much IN TOTAL is the
maximum you will spend on $14,000
leisure travel (including airfare,
: $12,000
accommodations and all other
trip related spending) during the $10,000
NEXT 12 MONTHS?
$8,000
$6,000
$4,000
$2,000
$0

Future Partners The State of the American Traveler, April 2026

$13,644

$200,000 or more

$7,988

$4,626

$2,012

$100,000 to
$199,999

$50,000 to $99,999 Less than $49,999

Base: All respondents, approx. 4,000 completed surveys per wave



Annual Travel Budget By Generation

Question:

How much IN TOTAL is the
maximum you will spend on
leisure travel (including airfare,
accommodations and all other
trip related spending) during the
NEXT 12 MONTHS?

$8,000
$7,000
$6,000
$5,000
$4,000
$3,000
$2,000
$1,000

$0

Future Partners The State of the American Traveler, April 2026

$3,646

GenZ

$5,884

Millennial

$7,387

$6,741

GenX Boomer+

Base: All respondents, approx. 4,000 completed surveys per wave



The Year Ahead Looks Travel Filled, with
Most Planning 3+ Trips

10 or more I 8.5%

Question: .
IN TOTAL, how many leisure trips (of ° W11%
50 miles or more from your home) do 8 MM 2.9% Mean = 4.1
you expect to take in NEXT TWELVE 7 W 2.8%
NTHS?
(12) MONTHS 6 N 7.5%
5 N 10.4%
4 N 14.1%
3 N 16.5%
2 |, 18.8%

1 I 10.3%
Zero M 3.1%
| don't know [ 3.9%

0% 10% 20% 30%

Future Partners The State of the American Traveler livestream, March 2026 Base: All respondents, 4,061 completed surveys



2026

Avg. = 3.8

2025

vy 3.8, =

40 4034141
Base: All respondents, approx. 4,000 completed surveys per wave
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in NEXT TWELVE (12) MONTHS?
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Leisure Trip Volume (Next 12 Months)
By Generation

Mean # of Trips
Question:

IN TOTAL, how many leisure
trips (of 50 miles or more from

4.0 4.1 4.1
your home) do you expect to 4.0 3.7
take in NEXT TWELVE (12)
MONTHS? 5
2.0
1.0
0.0

GenZ Millennial GenX Boomer+

5.0

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Leisure Trip Volume (Next 12 Months)
By Household Income

Mean # of Trips

Question: 6.0

IN TOTAL, how many leisure

trips (of 50 miles or more from =5

your home) do you expect to '

take in NEXT TWELVE (12) 0

MONTHS? '
3.0
2.0
1.0
0.0

$200,000 or more $100,000 to $50,000 to $99,999 Less than $49,999
$199,999

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



More Than Half Are Now Likely to

Travel Outside the U.S.

Question: How likely are you to travel outside the United States for leisure in the NEXT 12 MONTHS?

Very likely

Likely

Neutral

Unlikely

Very unlikely

Future Partners

- 173% 51.5%
- 12.7%

22.0%

0% 20% 40% 60%

The State of the American Traveler, April 2026

60%

50%

40%

30%
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% Top-Two Box
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51.6%
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Base: All respondents, 4,061 completed surveys



Higher Likelihood to Travel Abroad Does Translate
to More Actual Trips Taken Outside the U.S.

Questions:
1. How likely are you to travel outside the United States for leisure in the NEXT 12 MONTHS?
2. In the PAST 12 MONTHS, have you traveled outside the United States?

% Top-Two Box a==Likely To Travel Abroad (N12M) Traveled Outside U.S. (P12M) % Yes

60% 2022 2023 2024 2025 2026

51.5%
50%

40%

b 38.4%
30%

20%

10%

0%
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Future Partners The State of the American Traveler, April 2026 Base: All respondents, 4,000 completed surveys per wave



Likelihood to Travel Outside the U.S.
(Next 12 Months) By Household Income

% Likely or Very Likely
Question: 80%
How likely are you to 71.8%
travel outside the United

States for leisure in the s0% 62.3%
NEXT 12 MONTHS? ©
44.9%
40%
26.3%
20%

0%
$200,000 or more $100,000 to $50,000 to $99,999 Less than $49,999
$199,999

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



Likelihood to Travel Outside the U.S.
(Next 12 Months) By Generation

% Likely or Very Likely
Question: 80%
How likely are you to
travel outside the United

States for leisure in the 50% 57 30 58.1%
NEXT 12 MONTHS?

54.4%

44.0%

40%

20%

0%
GenZ Millennial GenX Boomer+

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave



We Asked... [n]

Which FOREIGN
DESTINATIONS do you most
want to visit in the NEXT
TWELVE (12) MONTHS?
(Write in up to b5)




Top 10 Desired International Destinations
By Generation

Question: Which FOREIGN DESTINATIONS do you most want to visit in the NEXT TWELVE (12) MONTHS?

(Unaided)
GenZ Millennial GenX Boomer+
1. Japan 1. Japan 1. ltaly 1. ltaly
2. Paris 2. ltaly 2. Japan 2. United Kingdom
3. Greece 3. Paris 3. Canada 3. Canada
4. London 4. Canada 4. United Kingdom 4. Spain
5. Canada 5. United Kingdom 5. Paris 5. France
6. China 6. France 6. Mexico 6. Mexico
7. Mexico 7. Mexico 7. France 7. lreland
8. Dubai 8. Australia 8. lreland 8. Germany
9. lItaly 9. Spain 9. Spain 9. Greece
10. France 10. Germany 10. Greece 10. Caribbean

Future Partners The State of the American Traveler, April 2026 Base: All respondents, approx. 4,000 completed surveys per wave
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