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Methodology

® Monthly tracking survey

_ _ United States Census Regions
® Representative sample of adult American

travelers in each of four U.S. regions West Midwest

Northeast

® Tracks traveler sentiment to generate insights 5 ' b
into domestic travel trends [ ‘-

® Survey collected: December 15-26, 2025 e |

® 4,000+ fully completed surveys collected each
wave

® Confidence interval of +/- 1.65%

@ Data is weighted to reflect the actual
population of each region
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In Retrospect: 2025

American travelers proved remarikably
resilient—they lkept planning, kept
budgeting, and kept dreaming—but they

did it all with one hand on their wallet and
one eye on the economy.
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January 2026

American travelers ave starting the new
year with measured rvesolve vather than
boundless optimism. Iravelers are holding
thetr ground financially and continuing to
priovitize travel, but expectations for the

year ahead arve notably more subdued than
they were at the start of 2020.
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Financial Sentiment Softens, but Stability Holds

Question: Much better off . 7.0% 31 .3%

Would you say that you (and your

household) are better off or worse off

financially than you were a year ago? Better off - 24.2%
UNCHANGED - Neither better o

Worse off - 19.7%
24.9%

Much worse off l 5.2%

0% 10% 20% 30% 40% 50%
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Despite a Recent Drop, Financial Sentiment Has
Gradually Improved since 2022

Question: Would you say that you (and your household) are better off or worse off financially than you were a year ago?

2022 2023 2024 2025

% Better off or Much better off

A Y ORI

Avg. = 29.2% Avg. = 30.1% Avg. = 31.8% Avg. = 32.8%

31.3%

24.9%

% Worse off or Much worse off
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Americans Are Still Very Excited to Travel

Question:

Which best describes how excited you 9 - 12.3%
are about LEISURE TRAVEL in the NEXT
TWELVE (12) MONTHS?

86.0%

1 | 0.7%

O - | am not at all excited I 1.6%

0% 10% 20% 30% 40% 50%
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The New Normal for Travel Excitement is High.

Some Recent Declines Seen.

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS?

2023 2024 2025

2022

2021

8.3

Mean Score on 11-point Scale

6.4

6.6

6.4

6.3 6.3

Avg. = 8.2

= 8.2

Avg.

Avg. = 8.1

Avg. =7.5

6.7

Avg.
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Base: All respondents, approx. 4,000 completed surveys per wave
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Travel Spending Confidence Pulls Back

Question: Yes - It is a very good time

B 689

(o)
Thinking only of your 32.7A)
household's finances, do you

feel NOW is a good or bad time Yes - It is a good time
for you to spend money on

leisure travel?
No - It is a very bad time - 9.0%

It is neither a good time nor
bad time

No - It is a bad time

28.8%

0% 10% 20% 30% 40% b50%
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Spending Confidence Reached a Modest 4-Year
High

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure travel?

o 2022 2023 2024

% Good time or Very good time

2025

40%
32.7%
D
30%
28.8%
20% — o — (o) —_— o — (o)
Avg. = 30.1% Avg. = 30.2% Avg. = 33.8% Avg. = 34.1%
% Bad time or Very bad time
10%
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Travel Remains a Core Household Priority

Question:

Thinking carefully about how you
expect to spend your income in the
NEXT THREE MONTHS, please use
the scale below to describe your
spending priorities.

Leisure travel will be a(n)

Extremely high priority

High priority

Somewhat high priority

Neutral - neither high nor low
priority

Somewhat low priority

Low priority

Extremely low priority
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B 6.0%

0%

5%

10%

9.7%

55.4%

19.8%
25.8%

21.4%

10.3%

B o

15% 20% 25% 30%

Base: All respondents, 4,000 completed surveys



Travel Remains a Core Household Priority

Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the
scale below to describe your spending priorities.

2022 2023 2024 2025

% Top 3 Box Score
55.4%

Avg. = 57.7% Avg. = 53.9% Avg. = 57.8% Avg. = 57.9%

23.2%
% Bottom 3 Box Score
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Optimism about Increased Trip Volume and Spend is
Muted Relative to a Year Ago

Future Partners

The State of the American Traveler

% of American Travelers Expecting to Travel More and Spend More on Travel

—Expect to Travel More Expect to Spend More on Travel

32 %7 32.4% 32 %4

31.2% 31.0%
30%2 30.3%

%

Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Nov-25 Dec-25



The Average Anticipated Travel Budget is $5,511

$10,000 or more

_ 19.3%
Question:

How much IN TOTAL is the maximum
you will spend on leisure travel
(including airfare, accommodations

$5,000 - $9,999 20.6%

and all other trip related spending) $2,000 - $4,999 25.0%
during the NEXT 12 MONTHS?
$1,000 - $1,999 15.5%
$500 - $999 | 9.5%
Mean =
100 - $499 7.5%
$100 - $400 | $5,511
Under $100 [l 2.5%
0% 10% 20% 30%
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Anticipated Travel Budgets Recalibrate

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all
other trip related spending) during the NEXT 12 MONTHS? Maximum | would spend on leisure travel (next 12 months):

2022 2023 2024 2025

$8,000
Maximum Expected Annual 6.211
$7,000 Travel Spending (Mean) $6,

$5,5611

$6,000

$5,000

$4,000

$3,000
48 wave average

$2,000 _ $4,724
™
U U S S S
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The Average American Traveler Expects to
Take 3.8 Leisure Trips in 2026

10 or more | 7.4%

Question:
IN TOTAL, how many leisure trips (of 9 10.7%
50 miles or more from your home) do 8 MM 2.6% Mean = 3.8
you expect to take in NEXT TWELVE . .
(12) MONTHS? 0
6 N 6.7%
5 N 8.9%
4 N 13.7%
3 N 15.1%
2 N 20.4%

1 N 13.9%
Zero I 3.3%
| don't know [ 4.7%

0% 5% 10% 15% 20% 25% 30%
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Expected Trip Volume Drops After Reaching a
High Last Month

Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take
in NEXT TWELVE (12) MONTHS?

2022 2023 2024 2025

mmm Trips expected % 5 or more trips

Avg. = 2.9 Avg. = 3.4 Avg. = 3.6 Avg. = 3.8
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International Travel Intentions Drop, But Remain
Strong

Question: How likely are you to travel outside the United States for leisure in the NEXT 12 MONTHS?

Very likely

Likely

Neutral (neither
likely nor...

Unlikely

Very unlikely

Future Partners

- 27.3%

- 72% 44.5%
- 16.0%

- 14.1%

25.3%
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How are Americans
Feeling About the Future
of the Economy?

i



Twice as many American Travelers have
Recession Anxiety than Don’t

B
B

0% 10% 20% 30% 40%

Statement Agreement:
| expect the United States will enter

an economic recession sometime in
the NEXT SIX (6) MONTHS.

Strongly agree

Agree

Neutral (neither agree nor
disagree)

Disagree

22.0%

Strongly disagree
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Statement Agreement: | expect the United States will enter an economic recession sometime in the NEXT SIX (6) MONTHS.

80%

70%

50% 56.9%

50% 44.7%

40%
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