


Methodology

® Monthly tracking survey

® Representative sample of adult American United States Census Regions

travelers in each of four U.S. regions oot
es

Midwest

Northeas

® Tracks traveler sentiment to generate insights | -
into domestic travel trends °

® 4,000+ fully completed surveys collected each "
wave.

® Survey collected September 18-27
® Confidence interval of +/- 1.55%

® Data is weighted to reflect the actual population
of each region

@ All data (including historic) is available on-

demand with subscription to the Insights Explorer
_ The State of the American Traveler livestream, August 2025



Opportunity powered by Insight
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Shaping strategies for travel brands and
tourism leaders that capture hearts,
minds and market share

Future Partners




Bringing the future of travel
within reach
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Today

‘ Latest Travel Sentiment

Trend to Watch:
Anti-Luxury Travel

' Traveler Focus Group

I /e State of the American Traveler livestream, October 2025
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Financial Qutlook

Steady but uneven
confidence



34.8% of Travelers Feel they are Financially Better
Off Now than a Year Ago

Question: Much better off - 8.7% 34_ 8%

Would you say that you (and your

household) are better off or worse off Better off

26.1%
financially than you were a year ago?

UNCHANGED - Neither
better off nor worse off

41.2%

Worse off 19.0%

24.0%

Much worse off 4.9%

I  7/c State of the American Traveler livestream, October 2025 Base: All respondents, 4,069 completed surveys



34.8%

Question: Would you say that you (and your household) are better off or worse off financially than you were a year ago?
% Better off or Much better off

Travelers Are Slightly More Upbeat This Month

About Their Current Finances

24.0%
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Base: All respondents, approx. 4,000 completed surveys per wave



45.7% of Travelers Feel Optimistic about their

Financial Future

Question:

LOOKING FORWARD - Do you feel that a year from
now, you (and your household) will be better off
financially, or worse off, or just about the same as

now?

I  7/c State of the American Traveler livestream, October 2025

Much better off

Better off

Just about the same -
Neither better off nor worse
off

Worse off

Much worse off

B 2+ 45.7%
I 3.2%

0% 10% 20% 30% 40% 50%

14.3%

Base: All respondents, 4,069 completed surveys



Future Financial Optimism is Softening

Question: LOOKING FORWARD - Do you feel that a year from now, you (and your household) will be better off financially, or
worse off, or just about the same as now?

_ : 0% 45.7%
e . -
Below most months in recent three year period

42.2%
% Better off or Much better off
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Base: All respondents, approx. 4,000 completed surveys per wave



46.8% of American Travelers Anticipate an
Impending Recession

Strongly agree 17.6% 46.8%
Statement Agreement:
| expect the United States will enter an
economic recession sometime in the NEXT Agree 29.3%

SIX (6) MONTHS.

Neutral (neither agree

(o)
nor disagree) 32.6%

Disagree 13.8%

20.5%

6.7%

Strongly disagree

] The State of the American Traveler livestream, October 2025 Base: All respondents, 4,069 completed surveys



Recession Concerns Among American Travelers
Unchanged Again This Month but Up 9-Points YOY

80%
Statement: % Agree or Strongly agree
. " 0,
| expect the United States will enter 70%
an economic recession sometime in 63.6%
the NEXT SIX (6) MONTHS., 50%
50% 46.2%
46.8%
40%
30% 34.4% 35.6%
20%
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The State of the American Traveler livestream, October 2025 Base: All respondents, approx. 4,000 completed surveys per wave



How are Americans
adapting their travel given
their current financial
sentiment?




Americans are still
making room for travel




Travel Enthusiasm Endures

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS?

6.4

6.3 6.3

Mean Score on 11-point Scale
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Base: All respondents, approx. 4,000 completed surveys per wave



34.4% Believe that it’s a Good Time to Spend on

Travel

Question:

Thinking only of your
household's finances, do you
feel NOW is a good or bad time
for you to spend money on

leisure travel?

Yes - It is a very good time

Yes - It is a good time

It is neither a good time nor
bad time

No - It is a bad time

No - It is a very bad time

I  7/c State of the American Traveler livestream, October 2025

B s

8.4%

34.4%

26.3%
39.2%

18.0%

26.4%

Base: All respondents, 4,069 completed surveys



Travel Spending Confidence Continues a Slow 3-
Month Decline but is on Par with 2024 Levels

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure travel?

504 7 Good time or Very good time

40%
34.4%
~ WM‘[N'?
30% v i

] v

26.4%
20%

10%
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Base: All respondents, approx. 4,000 completed surveys per wave



Nearly 60% Say Travel will be a Personal Budget
Priority
Question: Extremely high priority [N 12.5% B59.4%%

Thinking carefully about how you expect High priority _ 29.1%
to spend your income in the NEXT THREE

hat high priority | 24.89
MONTHS, please use the scale below to Somewhat high priority 24.8%
describe your spending priorities. Neutral - ”Zifgen(tcigh nor low I 555

Leisure travel will be a(n)

Somewhat low priority - 10.1%
Low priority - 6.2%

Extremely low priority - 5.5%

I  7/c State of the American Traveler livestream, October 2025 Base: All respondents, 4,069 completed surveys



Travel as a Budget Priority Remains Steady

Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the scale below to describe
your spending priorities.

% Top 3 Box Score
59.4%
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I Base: All respondents, approx. 4,000 completed surveys per wave



Americans Report an Average Annual Travel

Budget of $6,068

Question:

How much IN TOTAL is the
maximum you will spend on
leisure travel (including airfare,
accommodations and all other trip
related spending) during the NEXT
12 MONTHS?

I 7/c State of the American Traveler livestream, October 2025

$10,000 or more 23.0%

$5,000 - $9,999 22.7%

$2,000 - $4,999 24.3%

$1,000 - $1,999 13.6%
= 0,
$500 - $999 [N 7.5% Ty
$100 - $499 [ 5.8%
Under $100 [l 3.0%
0% 10% 20% 30%

Base: All respondents, 4,069 completed surveys



Travel Budgets Continue to Soar

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip related

spending) during the NEXT 12 MONTHS? Maximum | would spend on leisure travel (next 12 months):

Maximum Expected Annual
Travel Spending (Mean)

$6,068

44 wave average = $4,645
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ip in

September Compared to August but is Stable

Leisure Travel Volume had a Slight D

Question

How many OVERNIGHT trips of each type have you taken in the PAST MONTH? (Select the correct number of each trip type)

= =Other

es=Convention, conference or group meetings

Business

==\/isit friends or relatives

e cisure

1.4

Number of Trips Taken (Average)
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(Base: All respondents, 1,200+ completed surveys each wave in 2021. 4,000+ completed surveys each wave in 2022-2025.)
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Expected Trip Volume Holds Steady This Month

Question:

IN TOTAL, how many leisure trips (of
50 miles or more from your home) do
you expect to take in NEXT TWELVE
(12) MONTHS?

I 7/c State of the American Traveler livestream, October 2025

10 or more
9
8
7
6
5
4
3
2

1
Zero

| don't know

N 7.5%

B 1.2%

B 2.7% Mean Sept 2025 = 3.8
Bl 2.4%

BN 7.0%

I 0.2%
DN 14.2%
N 14.9%
. 20.1%
N 13.4%

Bl 3.5%

N 4.0%

Base: All respondents, 4,069 completed surveys



Expected Trip Volume Shows a Slight Gain Over

the Last 6 Months

Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in NEXT TWELVE (12) MONTHS?

% 5 or more trips

m Trips expected
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Base: All respondents, approx. 4,000 completed surveys per wave
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Over 86% of Travelers Have at Least One
Upcoming Trip Currently Planned

Question: In which months do you currently have any leisure trips planned (even if only tentatively)?

October 2025 | 29.8%

November 2025 |GG 29.5%
pecember 2025 |G 32.7% 8 6 3 o/
sanuary 2026 [N 15.5% - o
February 2026 [ 14.8% have at least one trlp
veroh 2026 [N 15.3% currently planned
sometime later in 2026 || NNGENGNGGN <0.2%

NONE OF THESE - | HAVE NO TRIPS .
CURRENTLY PLANNED B 73.7%

] The State of the American Traveler livestream, October 2025 Base: All respondents, 4,069 completed surveys



Record High for International Travel Plans

Question: How likely are you to travel outside the United States for leisure in the NEXT TWELVE (12) MONTHS?

Very likely - 33.5%

Likely - 16.3% 49-9%
Neut ' '
eutral (nel.ther likely 15.0%
nor unlikely)
Unlikely - 12.8%
Very unlikely - 22.3%

0% 20% 40% 60%

I 7hc State of the American Traveler livestream, October 2025
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Base: All respondents, 4,069 completed surveys



Gen X Ready to Book, GenZ More Reticent

Question:
IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in the NEXT TWELVE (12) MONTHS? (Select one)

4.5
4.0 3.8

3.8 2o 28
3.5 3.3
3.0
25
2.0

Total Gen Z Millennial Gen X Baby Boomer+

Future Partners (Base: All respondents, 3,904 completed surveys. Data collected September 18-27, 2025.) 31



Deterrents to Traveling in the Past 6 Months

Question: Travel is too expensive right now _ 30.3%

In the PAST SIX (6) MONTHS, which (if any) Personal financial reasons _ 30.0%
of the following have kept you from traveling )
more than you would have otherwise Airfare was too expensive _ 24.9%
preferred? (Select all that apply)

I'm too busy at work _ 21.4%

Not enough PTO/vacation time || 16.2%

Gasoline was too expensive _ 15.3%
Crowds - too many people traveling - 12.3%
Safety concerns (other non-COVID... - 10.0%

Health/llIness - 8.7%
Weather

Safety concerns - risk of contracting the...

The possibility of flight cancellations
Lack of availability (at hotels, golf... [l 4.0%
Sold out/No reservations available . 3.8%

NONE OF THESE [ 24.7%

0% 20% 40% 60%

Future Partnel‘s (Base: All respondents, 4,069 completed surveys. Data collected September 18-27, 2025.)



Question:

Right now, | am being
careful with my money
because I'm concerned
about an upcoming

recession.

30.6%

nor disagree)

Disagree - 16.2%
Strongly disagree - 6.9%

Base: All respondents, 4,069 completed surveys



