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The State of the American Traveler livestream, August 2025

Methodology
● Monthly tracking survey

● Representative sample of adult American 

travelers in each of four U.S. regions  

● Tracks traveler sentiment to generate insights 

into domestic travel trends

● 4,000+ fully completed surveys collected each 

wave. 

● Survey collected September 18 -27

● Confidence interval of +/ - 1.55%

● Data is weighted to reflect the actual population 

of each region

● All data (including historic) is available on -

demand with subscription to the Insights Explorer

United States Census Regions

West Midwest

Northeas
t

South



We’re a creative insights firm shaping strategies that 
capture hearts, minds, and market share .

Opportunity powered by Insight



We’re a creative insights firm shaping strategies that 
capture hearts, minds, and market share .

Shaping strategies for travel brands and 
tourism leaders that capture hearts , 

minds  and market share



We’re a creative insights firm shaping strategies that 
capture hearts, minds, and market share .
Bringing the future of travel 

within reach



Latest Travel Sentiment

Trend to Watch: 
Anti - Luxury Travel

Traveler Focus Group

Today

The State of the American Traveler livestream, October 2025



Anti - Luxury Travel

The idea of anti - luxury travel has emerged as a 
counterpoint to traditional luxury travel. Instead of being 
defined by opulence, exclusivity, and high price points, 
anti - luxury emphasizes authenticity, meaning, and 
personal value.  



Presentation deck and 
recording will be available on 
our website:

FuturePartners.com



Traveler Sentiment
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Financial Outlook

Steady but uneven 
confidence



4.9%        

19.0%        

41.2%        

26.1%        

8.7%        

0% 10% 20% 30% 40% 50%

Much worse off

Worse off

UNCHANGED - Neither

better off nor worse off

Better off

Much better off 34.8 %

24.0%

Question:

Would you say that you (and your 

household) are better off or worse off 

financially than you were a year ago ?

34.8% of Travelers Feel they are Financially Better 
Off Now than a Year Ago

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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Question: Would you say that you (and your household) are better off or worse off financially than you were a year ago?

Travelers Are Slightly More Upbeat This Month 
About Their Current Finances

Base: All respondents, approx. 4,000 completed surveys per wave

% Better off or Much better off

% Worse off or Much worse off



3.2%        

11.1%        

40.0%        

33.2%        

12.5%        

0% 10% 20% 30% 40% 50%

Much worse off

Worse off

Just about the same -

Neither better off nor worse

off

Better off

Much better off

45.7% of Travelers Feel Optimistic about their 
Financial Future

45.7%

14.3%

Question:

LOOKING FORWARD - Do you feel that a year from 

now, you (and your household) will be better off 

financially, or worse off, or just about the same as 

now?

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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% Better off or Much better off

Question: LOOKING FORWARD - Do you feel that a year from now, you (and your household) will be better off financially, or 

worse off, or just about the same as now?

Future Financial Optimism is Softening

Base: All respondents, approx. 4,000 completed surveys per wave

Below most months in recent three year period



Statement Agreement: 

I expect the United States will enter an 

economic recession sometime in the NEXT 

SIX (6) MONTHS. 

6.7%        

13.8%        

32.6%        

29.3%        

17.6%        

Strongly disagree

Disagree

Neutral (neither agree

nor disagree)

Agree

Strongly agree 46.8%

20.5%

46.8% of American Travelers Anticipate an 
Impending Recession

The State of the American Traveler livestream, October 2025 Base: All respondents,  4,069 completed surveys
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Recession Concerns Among American Travelers 
Unchanged Again This Month but Up 9 - Points YOY

Statement: 
I expect the United States will enter 
an economic recession sometime in 
the NEXT SIX (6) MONTHS. 

% Agree or Strongly agree

The State of the American Traveler livestream, October 2025 Base: All respondents, approx. 4,000 completed surveys per wave



The State of the American Traveler livestream, August 2025

How are Americans 
adapting their travel given 
their current financial 
sentiment?



The State of the American Traveler livestream, August 2025

Americans are still 
making room for travel 
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Mean Score on 11 - point Scale

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS? 

Travel Enthusiasm Endures

Base: All respondents, approx. 4,000 completed surveys per wave



8.4%        

18.0%        

39.2%        

26.3%        

8.1%        

0% 10% 20% 30% 40% 50%

No - It is a very bad time

No - It is a bad time

It is neither a good time nor

bad time

Yes - It is a good time

Yes - It is a very good time 34.4%

26.4%

Question:

Thinking only of your 

household's finances, do you 

feel NOW is a good or bad time 

for you to spend money on 

leisure travel? 

34.4% Believe that it’s a Good Time to Spend on 
Travel

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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% Good time or Very good time

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure  travel? 

Travel Spending Confidence Continues a Slow 3 -
Month Decline but is on Par with 2024 Levels

% Bad time or Very bad time

Base: All respondents, approx. 4,000 completed surveys per wave



5.5%        

6.2%        

10.1%        

18.8%        

24.8%        

22.1%        

12.5%        

0% 5% 10% 15% 20% 25% 30%

Extremely low priority

Low priority

Somewhat low priority

Neutral - neither high nor low

priority

Somewhat high priority

High priority

Extremely high priority 59.4%

Nearly 60% Say Travel will be a Personal Budget 
Priority

Question:

Thinking carefully about how you expect 

to spend your income in the NEXT THREE 

MONTHS, please use the scale below to 

describe your spending priorities.

Leisure travel will be a(n) _________________.

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025



Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, please use the scale below to describe  
your spending priorities.

59.4%

21.8%

10%

20%

30%

40%

50%

60%

70%

% Bottom 3 Box Score

Travel as a Budget Priority Remains Steady

Base: All respondents, approx. 4,000 completed surveys per wave

% Top 3 Box Score



3.0%

5.8%

7.5%

13.6%

24.3%

22.7%

23.0%

0% 10% 20% 30%

Under $100

$100 - $499

$500 - $999

$1,000 - $1,999

$2,000 - $4,999

$5,000 - $9,999

$10,000 or more

Mean = $6,068

Americans Report an Average Annual Travel 
Budget of $6,068

Question:

How much IN TOTAL is the 

maximum you will spend on 

leisure travel (including airfare, 

accommodations and all other trip 

related spending) during the NEXT 

12 MONTHS?

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025



$6,068 

$1,000

$2,000

$3,000

$4,000

$5,000

$6,000

$7,000

$8,000 Maximum Expected Annual 
Travel Spending (Mean)

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip relat ed 

spending) during the NEXT 12 MONTHS?  Maximum I would spend on leisure travel (next 12 months):

Base: All respondents, approx. 4,000 completed surveys per wave

Travel Budgets Continue to Soar

44 wave average = $4,645





Question:
IN TOTAL, how many leisure trips (of 
50 miles or more from your home) do 
you expect to take in NEXT TWELVE 
(12) MONTHS?

Expected Trip Volume Holds Steady This Month

4.0%        

3.5%        

13.4%        

20.1%        

14.9%        

14.2%        

9.2%        

7.0%        

2.4%        

2.7%        

1.2%        

7.5%        

0% 5% 10% 15% 20% 25% 30%

I don't know

Zero

1
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3

4
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10 or more

Mean Sept 2025 = 3.8

The State of the American Traveler livestream, October 2025 Base: All respondents,  4,069 completed surveys
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Trips expected % 5 or more trips

Question: IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in NEXT TWELVE (12) MONTHS?

Expected Trip Volume Shows a Slight Gain Over 
the Last 6 Months

The State of the American Traveler livestream, October 2025 Base: All respondents, approx. 4,000 completed surveys per wave



Question: In which months do you currently have any leisure trips planned (even if only tentatively)? 

13.7%        

40.2%        

19.3%        

14.8%        

15.5%        

32.7%        

29.5%        

29.8%        

NONE OF THESE - I HAVE NO TRIPS

CURRENTLY PLANNED

Sometime later in 2026

March 2026

February 2026

January 2026

December 2025

November 2025

October 2025

Over 86% of Travelers Have at Least One 
Upcoming Trip Currently Planned

The State of the American Traveler livestream, October 2025 Base: All respondents,  4,069 completed surveys

have at least one trip 
currently planned

86.3%



The State of the American Traveler livestream, October 2025
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Very likely

Likely

Neutral (neither likely

nor unlikely)
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Very unlikely

49.9%

Historical data % Top -Two Box
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Record High for International Travel Plans

Question: How likely are you to travel outside the United States for leisure in the NEXT TWELVE (12) MONTHS?

Base: All respondents,  4,069 completed surveys

Record High
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3.8        

3.3        

3.8         4.0        
3.8        

2.0

2.5

3.0

3.5

4.0

4.5

Total Gen Z Millennial Gen X Baby Boomer+

Question:  
IN TOTAL, how many leisure trips (of 50 miles or more from your home) do you expect to take in the NEXT TWELVE (12) MONTHS? ( Sel ect one)

(Base: All respondents, 3,904 completed  surveys. Data collected September 18 -27, 2025.)

Gen X Ready to Book, GenZ  More Reticent
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30.3%        

30.0%        

24.9%        

21.4%        

16.2%        

15.3%        

12.3%        

10.0%        
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7.9%        

7.0%        
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4.0%        

3.8%        

24.7%        

0% 20% 40% 60%

Travel is too expensive right now

Personal financial reasons

Airfare was too expensive

I'm too busy at work

Not enough PTO/vacation time

Gasoline was too expensive

Crowds - too many people traveling

Safety concerns (other non-COVID…

Health/Illness

Weather

Safety concerns - risk of contracting the…

The possibility of flight cancellations

Lack of availability (at hotels, golf…

Sold out/No reservations available

NONE OF THESE

Question: 
In the PAST SIX (6) MONTHS, which (if any) 
of the following have kept you from traveling 
more than you would have otherwise 
preferred? (Select all that apply)

(Base: All respondents, 4,069 completed surveys. Data collected September 18 -27, 2025.)

Deterrents to Traveling in the Past 6 Months



Question: 

Right now, I am being 

careful with my money 

because I'm concerned 

about an upcoming 

recession.

6.9%

16.2%

30.6%

30.6%

15.8%

Strongly disagree

Disagree

Neutral (neither agree

nor disagree)

Agree

Strongly agree 46.4%

22.1%

Nearly Half of Travelers Report Being More 
Cautious with Money Amid Economic Concerns

The State of the American Traveler livestream, October 2025 Base: All respondents,  4,069 completed surveys



Question:

Have concerns about the economy led 

you to change your thinking about travel 

or travel plans for the NEXT SIX (6) 

MONTHS? If so, please describe how 

below.  

Due specifically to concerns about the 

economy, I expect to 

_____________________

More than Two - Thirds of Travelers Plan to Adjust 
Behavior Due to Economic Concerns

31.3%        

8.4%        

15.3%        

18.2%        

18.8%        
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25.3%        

29.2%        

29.5%        
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NONE OF THESE - No changes in my travel

behavior

Cancel trips altogether

Reduce spending on airfare

Travel domestically instead of internationally

Choose to drive instead of fly

Shorten the length of trips

Reduce spending on accommodations

Reduce spending on activities/attractions

Travel less frequently

Use rewards programs to save money

Choose more affordable destinations

The State of the American Traveler livestream, October 2025 Base: All respondents,  4,069 completed surveys

68.7%
(At least one)
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Question:  Please think about how 

travel destinations could best reach you 
with their messages right now.  

Where would you generally be MOST 
RECEPTIVE to learning about new 
destinations to visit? (Please select all that 
apply)

(Base: All respondents, 4,069 completed surveys. Data collected September 18 -27, 2025.)
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31.0%        
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Online content (articles and blogs)

Instagram

Streaming video services

TikTok

Review websites

Travel or lifestyle magazines (printed)

Travel podcasts

Broadcast television

Official local or state visitor guides…

X (formerly known as Twitter)

Pinterest

Advertisements on the Internet

Text messages

Digital influencers or creators

Newspaper travel sections (printed)

APPs on my mobile phone

NONE OF THESE

Travelers Seek Inspiration on Search, Streaming, 
Social



Recession - Proof Traveler Profile
Available Now through your The State of the American 
Traveler Insights Explorer Subscription



Traveler Segments



Politics & Travel

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025

Segmentation



Question:

Which best describes your political 
affiliation? (Select one)

American Travelers’ Political Inclinations

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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0.4%        
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23.1%        

31.5%        

34.0%        
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I prefer not to answer

Other

Green

Libertarian

Unaffiliated with a political

party

Republican

Democratic



31.7%

45.0%
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May 2024 June 2024 July 2024 Aug 2024 Sept 2024 Oct 2024 Nov 2024 Dec 2024 Jan 2025 Feb 2025 Mar 2025 Apr 2025 May 2025 June 2025 July 2025 Aug 2025 Sept 2025

Question: Would you say that you (and your household) are better off or worse off financially than you were a year ago?

Since last year, travelers in each party have 
flipped in their feelings about their current 
financ es

Base: All respondents, approx. 4,000 completed surveys per wave

% Better off or Much better off
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May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

Democrats Republicans

Mean Score on 11 - point Scale

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS? 

Travelers associated with both parties show high 
levels of excitement to travel

Base: All respondents, approx. 4,000 completed surveys per wave



60.4%

62.1%

40%
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80%

May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

Democrats Republicans

% At least a somewhat high priority

Question: Thinking carefully about how you expect to spend your income in the NEXT THREE 
MONTHS, please use the scale below to describe your spending priorities.

Political affiliation shows little variance in travel 
as a budget priority

Base: All respondents, approx. 4,000 completed surveys per wave



32.9%

44.1%
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May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

Democrats Republicans

% Good time or Very good time

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure  travel? 

A reversal in whether the present is a good time to 
spend on leisure travel

Base: All respondents, approx. 4,000 completed surveys per wave



$5,980 

$6,205
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May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

Democrats Republicans

Maximum Expected Annual 
Travel Spending (Mean)

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip relat ed 

spending) during the NEXT 12 MONTHS?  Maximum I would spend on leisure travel (next 12 months):

Base: All respondents, approx. 4,000 completed surveys per wave

Political affiliation doesn ’t seem to greatly impact 
travel budgets



Question: LOOKING FORWARD —do you feel that a year from now, you (and your household) will be better off financially, or worse off, or just  
about the same as now?

38.1%

57.3%

30%
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May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

Democrats Republicans

Republican travelers are now far more confident 
in their financial future

Base: All respondents, approx. 4,000 completed surveys per wave

% Better or Much better



Democrats are far more likely to expect a 
recession in the next 6 months

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025

66.3%

26.0%

0%

20%

40%

60%

Democrats Republicans

Democrat vs. Republican

Statement Agreement: 

I expect the United States will enter an 

economic recession sometime in the NEXT 

SIX (6) MONTHS. 

(% Agree or Strongly agree)



Republicans e xpect  to take slightly more leisure 
trips that Democrats in the next 12 Months

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025

Question: IN TOTAL, how many leisure 

trips (of 50 miles or more from your home) 

do you expect to take in NEXT TWELVE 

(12) MONTHS? 

Democrat vs. Republican

3.8
4.0
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Democrat Republican

(Expected # of leisure trips)



Democrats are somewhat more likely to say they’re 
likely to travel abroad next year

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025

53.5%
49.0%

0%

20%

40%

60%

Democrats Republicans

Question: How likely are you to travel 

outside the United States for leisure in the 

NEXT TWELVE (12) MONTHS?

Democrat vs. Republican

(% Likely or Very Likely)



A Look at Luxury Travelers
Before we talk anti - luxury



Question:
How much do you agree or 
disagree with this 
statement? 

Having luxury travel 
experiences is usually an 
important part of my 
leisure trips. 

Americans Love Luxury Travel Experiences

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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29.6%        
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Strongly disagree

Disagree

Neutral (neither agree nor

disagree)

Agree

Strongly agree 44.6 %

22.6%



47.8%

24.3%        

10%
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60% Luxury Travelers Non-Luxury Travelers

Question: Would you say that you (and your household) are better off or worse off financially 
than you were a year ago?

Luxury Travelers are Feeling Good Financially

Base: All respondents, approx. 4,000 completed surveys per wave

% Better off or Much better off

2.6%        

15.1%        

34.5%        

32.4%        

15.4%        

0% 20% 40%

Much worse off

Worse off

UNCHANGED - Neither

better off nor worse off

Better off

Much better off

Luxury Travelers

47.8 %
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Luxury Travelers Non-Luxury Travelers

Mean Score on 11 - point Scale

Question: Which best describes how excited you are about LEISURE TRAVEL in the NEXT 
TWELVE (12) MONTHS? 

Luxury Travelers Far Exceed the Norm for 
Excitement to Travel

Base: All respondents, approx. 2,000 completed surveys per wave



Question: Thinking carefully about how you expect to spend your income in the NEXT THREE MONTHS, 
please use the scale below to describe your spending priorities.

77.8%

44.5%

30%
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90%
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Luxury Travelers Non-Luxury Travelers

Luxury Travelers are Budgeting for Travel 

Base: All respondents, approx. 4,000 completed surveys per wave

% Top 3 Box Score
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22.3%
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May-24 Jun-24 Jul-24 Aug-24 Sep-24 Oct-24 Nov-24 Dec-24 Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25

Luxury Travelers Non-Luxury Travelers % Good time or Very good time

Question: Thinking only of your household's finances, do you feel NOW is a good or bad time for you to spend money on leisure  travel? 

Luxury Travelers are Ready to Spend on Travel

Base: All respondents, approx. 4,000 completed surveys per wave
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Maximum Expected Annual 
Travel Spending (Mean)

Question: How much IN TOTAL is the maximum you will spend on leisure travel (including airfare, accommodations and all other trip relat ed 

spending) during the NEXT 12 MONTHS?  Maximum I would spend on leisure travel (next 12 months):

Base: All respondents, approx. 4,000 completed surveys per wave

Luxury Travelers’ Budgets are Nearly Double Others



Luxury Travelers are More Likelihood to Travel 
Internationally

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025

69.3%

34.2%
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Luxury Travelers Non-Luxury

Travelers

Question: How likely are you to travel outside 

the United States for leisure in the NEXT TWELVE 

(12) MONTHS?

Luxury vs. Non -Luxury

% Likely or Very Likely



Luxury Travelers Expect to Take More Trips in the Next 
12 Months

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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Luxury Travelers Non-Luxury

Travelers

Question: IN TOTAL, how many leisure trips (of 50 

miles or more from your home) do you expect to take 

in NEXT TWELVE (12) MONTHS? 

Luxury vs. Non -Luxury



Luxury Travelers Share Similar Recessionary Concerns 
to Other Travelers

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025

49.1%
45.0%
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Luxury Travelers Non-Luxury

Travelers

Question: I expect the United States will enter an 

economic recession sometime in the NEXT SIX (6) 

MONTHS. 

Luxury vs. Non -Luxury



Anti - Luxury Travel
The idea of anti - luxury travel has emerged as a 
counterpoint to traditional luxury travel. Instead of being 
defined by opulence, exclusivity, and high price points, 
anti - luxury emphasizes authenticity , meaning, and 
personal value. 
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Strongly disagree

Disagree

Neither Agree nor Disagree

Agree

Strongly agree 33.2%

35.6%

Question:

When I travel, I generally 

prefer luxury and 

indulgence over simplicity 

and authenticity .

Luxury and indulgence still matters

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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Strongly disagree

Disagree

Neither Agree nor Disagree

Agree

Strongly agree 39.5%

28.1%

Question:

I feel more satisfied when I 

travel simply, even if it 

means giving up comfort or 

convenience.

For Many Travelers, However, Indulgence Doesn’t Add 
Meaning.

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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Strongly agree 22.7%

36.3%

Question:

It is important that my 

travel choices reflect 

environmental and 

social responsibility.

Social and Environmental Responsibility in Travel 
Matters to Just Under 1 - in - 4 Travelers

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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Strongly agree 69.7%
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Question:

For me, the real luxury in 

travel is time, freedom, or 

authentic experiences —  

not expensive amenities. 

Freedom and Authenticity Matter to Most American 
Travelers

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025
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Very appealing 43.3%

25.9%

Question:
The idea of anti - luxury travel has 
emerged as a counterpoint to 
traditional luxury travel. Instead of 
being defined by opulence, 
exclusivity, and high price points, 
anti - luxury emphasizes 
authenticity, meaning, and 
personal value.  

How appealing do you find the 
concept of anti - luxury travel?

Anti - Luxury Travel is a Popular Concept With American 
Travelers

Base: All respondents,  4,069 completed surveysThe State of the American Traveler livestream, October 2025



Anti - Luxury Travelers Skew Sharply Younger

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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Average Age

Anti - Lux = 43

Non - Anti - Lux = 50



Anti - Luxury Travelers Are Typically Employed 
Full - time, With Few Being Retired

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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Only 1-in-20 Anti-
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Anti - Luxury Travelers Tend to be Urbanites, 
Non - Anti - Lux Travelers Suburbanites

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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Question: Are you a 

parent to school - aged 

children who travel 

with you at least once 

a year? 

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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% With School - aged Children

Most Anti - Luxury Travelers Have Kids



Question: Which best 

describes the combined 

annual income of all 

members of your 

household?

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025

$135,996

$155,357

$0

$20,000

$40,000

$60,000

$80,000

$100,000

$120,000

$140,000

$160,000

$180,000

$200,000

Anti-Luxury Non-Anti-Luxury

Average Annual Household Income

Anti - Luxury Travelers Have Lower 
Household Incomes than Non



Question: How much IN 

TOTAL is the maximum you 

will spend on leisure travel 

(including airfare, 

accommodations and all 

other trip related spending) 

during the NEXT 12 

MONTHS?

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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Anti - Luxury Travelers have Smaller Travel 
Budgets compared to Non



Anti - Luxury Travelers are Adventurous and 
Spontaneous in Their Travels

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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Anti - Luxury Travelers Appear More Likely to Be  
Mindful Travelers

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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% Expects to be more proactive in 
reducing the impact of their travel on 

the environment this year
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Question: When do you typically prefer to travel for 

leisure? 

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025

Typically Prefers Peak Season Travel

Anti - Luxury Travelers Are Nearly Three 
Times As Likely to Prefer Peak Season 
Travel
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Anti - Luxury Travelers Are More Stressed - out, 
But More Satisfied Overall With Life

Base: All respondents,  1,862 completed surveysThe State of the American Traveler livestream, October 2025
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Traveler
Types
How preferences, values, and lifestyles 
shape the way people travel.

The State of the American Traveler



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

I Prefer
Air Travel

(% "Prefer" or "Strongly Prefer")

Road Trip vs. Air Travel

Question: Thinking about leisure travel, do you generally prefer to travel by air or automobile (i.e., road trips)? (Select o ne that best completes the sentence)

When it comes to road trips vs. air travel, I...

Base: American Travelers, 2025 YTD respondents. 32,215 completed surveys.

2025 YTD American Travelers

I Prefer
Road Trips

(% "Prefer" or "Strongly Prefer")

●

●
Prefer

Strongly Prefer



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Seasonal Preferences
2025 YTD American Travelers

Question: When do you typically prefer to travel for leisure?

Base: American Travelers, 2025 YTD respondents. 8,038 completed surveys.

Travel Season
Preference



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Luxury Travelers

Question: How much do you agree or disagree with these statements? 

Having luxury travel experiences is usually an important part of my leisure trips.

Base: American Travelers, 2025 YTD respondents. 32,215 completed surveys.

2025 YTD American Travelers

Luxury Travelers
Top 2 Box

Scores: Agreement



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Wellness Travelers

Question: Think about what motivates you to travel.

In general, how important is it to you that your leisure trips support your physical, mental, or spiritual well -being? (Select o ne)

Base: American Travelers, 2025 YTD respondents. 8,038 completed surveys.

2025 YTD American Travelers

Wellness Travelers
Top 2 Box

Scores: Importance



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Spontaneous Travelers

Question: How often do you take spontaneous leisure trips (i.e., trips sparked by impulse which begin soon after the idea ari ses )?

Base: American Travelers, 2025 YTD respondents. 8,038 completed surveys.

2025 YTD American Travelers

Spontaneous Travelers
Top 2 Box

Scores: Frequently



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Multi - Generational Travelers

Question: How much do you agree or disagree with these statements? 

I am interested in taking MULTI -GENERATIONAL TRIPS (i.e., travel with at least 3 generations of your family.)

Base: American Travelers, 2025 YTD respondents. 32,215 completed surveys.

2025 YTD American Travelers

Multi -Generational Travelers
Top 2 Box

Scores: Agreement



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Pet Travelers
% Selecting Yes

Pet Travelers
2025 YTD American Travelers

Question: In the PAST 12 MONTHS, have you taken an escorted group tour while traveling?

Base: American Travelers, 2025 YTD respondents. 32,094 completed surveys.

Traveled with
a Pet

(Past 12 Months)



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Guided Group Tourists
% Selecting Yes

Guided Group Tourists
2025 YTD American Travelers

Question: In the PAST 12 MONTHS, have you taken an escorted group tour while traveling?

Base: American Travelers, 2025 YTD respondents. 32,215 completed surveys.

Took an Escorted 
Group Tour

(Past 12 Months)



Total American Travelers

Curated Collections Filters

2025 YTD

Year

Total

The State of the American Traveler

Total

Politics & Travel

Question: How much do you agree or disagree with these statements? 

I often avoid (or select) my leisure travel destinations based on my personal political beliefs.

Base: American Travelers, 2025 YTD respondents. 28,213 completed surveys.

2025 YTD American Travelers

Politically -Conscious Travelers
Top 2 Box

Scores: Agreement



The State of the International Traveler:  
Insights to Grow Your Share of International 
Inbound Visitation

• Argentina
• Australia
• Brazil
• Canada
• China
• Colombia
• France
• Germany

• India
• Italy
• Japan
• Mexico
• The Netherlands
• South Korea
• Spain
• United Kingdom

Gain Comprehensive Marketing 
Insight on the Following Countries:

For more information reach out to Jennifer@FuturePartners.com



Director of Partner Engagement

Jennifer@futurepartners.com

Jennifer 
Griswold

Discuss Your Research Needs



The State of the American Traveler livestream, August 2025

November 18
12:00 PM Pacific

The State of the American Traveler
Destination Management Edition
Webinar

Join Us



The State of the American Traveler

Let's keep the 
conversation going

Livestream Calendar

Info@futurepartners.com

Linkedin.com/company/ futurepartners

instagram.com/ futurepartners.tourism /
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